
THINGS YOUR WEBSITE

MUST HAVE

Just about everyone knows how 
to design a great website, but 
most people dont know how to 
make their website a marketing 
machine. 



1.

2.

3.

BRANDING

NAVIGATION

PHONE NUMBER

It always pays to lock your branding in at the top of the screen. This 
should be simple and should consist of your company name so that 
the consumer knows exactly who is presenting the information right 
out of the gate.

Adjacent to your company name should be your navigation 
icon. This navigation icon acts as a roadmap to different 
information and content on your website.  

Moving the eyes down under the branding or navigation 
should be your phone number. Chances that they contact 
you by phone are high, therefore it pays to have it in an easy 
to remember, easy to see, easily accessible spot.

4. SPLASH AREA

In the top middle portion of your web display, or “splash 
area”, positioning your logo to impact your branding is a key 
tactic. Aside from just your company name, a logo is bigger, 
bolder, and can appeal to a wider audience. It is often times 
easier to remember a graphic or a symbol rather than a name.



5.

6.

7.

TAGLINE

ADDRESSING YOUR CLIENTS’ NEEDS

HOW CAN YOU HELP?

Underneath your logo is the spot to position your tagline. Tagline is 
essential in the branding process because it sums up what you can do 
for the client in a quick sentence. There’s time later to move into a 
more detailed explanation, but the tagline will be the eye-catching 
point at which people decide if they would like to move on or not.

What are your clients’ needs? Moving down from the tagline 
is the place to address them. Whatever you specialize in, 
make sure the client knows how you can help them increase 
their own business but addressing a problem they need solv-
ing, where you are the problem solver! 

It is best then to offer up some examples following their 
proclaimed needs. What specifically can you do for your 
clients? A few short bulleted points about how you can help 
their business should be enough to inspire them to keep 
reading or contact you today.



8. CALL TO ACTION

Providing a useful link or a call to action is the next step in securing 
that potential new client. It could be a QR code or a link, or perhaps a 
list of other free steps, but redirecting them further along the chain of 
information about your business just brings you one step further to 
securing a new client.

9. CONTACT INFO

Now it’s time to include all contact information at the bottom. If the 
consumer made it this far, they’re probably interested in learning 
more about what you can do for them, and therefore may seek out a 
variety of ways to contact you in person, phone, or via web.

10. BRANDING

Finally, you want to place your branding at the bottom, just like the 
top. This secures everything in place and presents a last reminder of 
the name and brand of your business.




